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Introducing
Graphic Design
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Objectives

In this unit you will learn briefly about the:

u definition of graphic design

scope of graphic design

purpose of graphic design

history of graphic design

uses of graphic design




communication and communication design, but sometimes the term graphic
design is used interchangeably with these words due to overlapping skills. An
accepted view is that graphic design may be described as the art and craft of
bringing a functional, aesthetic, and organized structure to different kinds of
texts and illustrations. Graphic design is a process (verb) as well as a result
(noun) of that process. It is a creative process that combines art and technology

to communicate ideas.

Graphic designers often collaborate with writers, illustrators,
photographers, and printers to create a good work environment. Clients
sometimes invest large sums of money, and an audience of millions may see
the designer’s work, but the most exciting aspect of the graphic designer’s job

is saying something important, and saying it intelligently.

For example, a website is user friendly when its pages are attractive and
its navigation is simple; a book’s content might be more accessible when its
cover presents a good idea; a building is easier to navigate when the architect
has used a logical system of signage to its passageways. Each of these situations

presents a unique communication problem that is solved with specific design

approaches.
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M Introducing Graphic Design
The definition of graphic design

Graphic' designers work with drawn,

\
painted, photographed, or computer-generated ‘\
images. They also design the letter forms q
that make up different typefaces in many TV \ (L

ads, books, magazines, menus, and even on
computer screens. The designer works with a variety of communication tools to
convey a message to an audience. The main tools of graphic design are image

and typography.

Merriam-webster dictionary defines "graphic design" as the art or
profession of using design elements (typography and images) to convey
information or create an effect. In other words, graphic design is the art of

arranging image and text to communicate a message.

Designers create, choose, and organize the elements of typography
and images, and the so-called “white space” around them to communicate a
message. Graphic design is a part of your daily life. From simple things like
gum wrappers to huge things like billboards to the T-shirt you are wearing,
graphic design informs you about something or stimulates you to do something.
Graphic design has such capabilities since it follows some basic rules to be as

effective as possible.

1 The colorful boldfaced words are technical terms in Graphic Design. They will be

practiced at the end of each unif.




English for the Students of Graphic Design

1. photos:......... Z.ﬁnts:......... 3. group:.........
4. eXpIess: ......... 5. make:......... 6.select:.........
7. covers: 8. motivates:. . ....... 9. abilities:. ........

1. Graphic design is used in many fields.

True ()  False ()

2. Text and image are the main tools in graphic design.

True ()  False ()

3. Typography as an element of graphic design means image.
True () False ()

4. Graphic design conveys audio information not visual information.

True ()  False ()

1. The tools that are used in graphic design are

....................................................................................................................

4. Generally, graphic desSign ... OF wvsssvsssisesssnnsinnnnnn, AN @Udience,

The scope of graphic design

As stated before, graphic design is the art of communication through
the use of type, space, and image. The field is considered a subset of visual
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1. Legibility is an internal feature of a text.

True ()  False ()

2. Typography is at the core of text legibility.

True ()  False ()

3. Contrast is an important factor in legibility of a text.
True ()  False ()

4. An uppercase text is more readable than a lowercase one.
True ()  False ()

1. Letter size, line space, and layout are examples of
of a text.

2. Examples of graphic design for verbal presentations Qre ...
B/ L

3. In most slide shows, the teXt is the ............c.c...c.... and the field is the

4. The biggest Iettering is uSed in ..........owse -

Providing emphasis

The most important elements in

===

improve attention and perception. A dark |
dot in a light field and a jog in a straight line mdm's
are two good examples of emphasis. Emphasis :

may be used to attract, direct and to keep attention. Typography and layout will

information material may be emphasized to

better show the structure and the hierarchy of the content in the information
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English for the Students of Graphic Design

material when important parts are emphasized. The designer should use specific
elements, clear contrasts, and factors like complexity, directionality, or

exaggerated features for emphasis.

It is possible to provide emphasis in information material with the help
of a number of specific design elements. Generally, highlighting cues and
emphasis in a message will result in attention to that message. We should never
overuse any accenting techniques because if we do they may completely lose

their meanings and their power to emphasize.

i ﬁcmed 2.care:......... 3. backgmund ..........

4. divect:, . ioevis S HgnS i 6. focusing: ..........

1. Contrast can be used for providing emphasis.
True O False O

2 Cancature isa desrgn techmque Df focusm,g

True () False ()
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3. Emphasis in a design is absolute not relative.
True () False ()

1. The purpose of emphasis is better ..

.................................................................................................................

2. Using arrows shows . for providing emphasis
3. An efeméntin a deslgn is emphasizea‘ WHEN oo T€ TIOE
accentuated.




receivers. It may become unnecessarily complicated for them to interpret and
understand the intended content of the message. There is a close relationship
between guidelines aimed at providing unity and guidelines aimed at providing
harmony. To provide unity in information material, the designer can use style
and terminology in a consistent way in each specific information material, use
layout and typography in a consistent way, and use highlighting techniques in

a consistent way.

For example, to get maximum impact from a picture it should be
introduced in the text between the appropriate paragraphs. Each picture should
also have its own caption. Definitely, learning efficiency is much better when
words and visuals interact and supply extra information. To do so, pictures
should be put as close to the relevant text as possible. Visuals designed to
complement oral and printed instruction should both have a high correlation

with the message they are attempting to support.

. Find 4 symomym for each ofthe ollowing s i he passge.

1. against:......... 2.whole:......... 3.ty towin:.........
4. disorder:......... 5. causes:......... 6. combine:.........
7.helpi......... 8. complex:.........  O.supply:.........
10. presented:. . ...... 11.surely:........ 12. complete:.........

1. Unity is against priority of some elements on the others.
True ()  False )

2. Confusion and chaos may happen because of unity not emphasis.

True ()  False ()




English for the Students of Graphic Design

3. Unity is more related to harmony than emphasis.

True ()  False ()

4. A picture should have a caption and should be placed well in a text.

True ()  False )

1. Unity means the in a design.

....................................................................................................................

6. Pictures within passages should have @ ..........ocerrcveseeeeennne. YOIE.

B Exercises

1. Translate the following technical terms into Persian.

H

accent /'aeksent/
to highlight

advertise /' sedvartaiz/ E
to persuade people to buy a product ----------------------

: all-capital /ol keeprtl/
typing the letters of the alphabet in its large form




{ apparent /2’ paerent/
clear

.....................................................................................

; arrow /'gerou/
a sign used to show direction

attention /a'tenfen/
! care

background /'baekgraund/
the area that is behind the main thing

i boldface /'bould fers/
printing letters thicker and darker than normal

box /ba:ks/
a small square on a page to write information in

......................

 bullet /' bultt
( = ) a typographical symbol

capital/ keeprtl/
a letter of the alphabet written in its large form

: caption /'keepfen/
a title under or above a picture or table

...............................................................................................................

..................................................................................................................

.........................

......................................

.......................................

: chart /tfa:rt/
a diagram

commercial /ka'ma3:rfal/
TV advertisements

complement /' ka:mizmant/
to make a good combination with sb or sth else

: complexity /kam pleksrti/
the state of being complicated

: confusion /kan'fju:3en/
chaos

..................................................................................................................................................................................



